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Össur Reports 3Q 2013 Financial Results

Össur, Reykjavik, Iceland, reported that its third 
quarter (3Q) 2013 sales were US $105 million 
compared to US $99 million in the same quarter 
last year. Bracing and supports sales increased 6 
percent while prosthetics sales increased 5 per-
cent, measured in Icelandic currency. Net profit 

increased 28 percent to US $13 million, or 12 percent of sales, 
compared to US $10 million and 10 percent of sales in 3Q 2012. 
Performance in Europe, the Middle East, and Africa (EMEA) 
continued to be strong across all markets. Performance in the 
Americas showed some positive signs; however, the company 
said that uncertainty in the U.S. market is expected to continue.

Gross profit was US $65 million, or 62 percent of sales, com-
pared to US $62 million and 63 percent of sales in 3Q 2012. 
Earnings before interest, taxes, depreciation, and amortization 

(EBITDA) was US $22 million, or 21 percent of sales, compared 
to US $18 million, or 19 percent of sales in 3Q 2012. Cash gen-
erated by operations was 23 percent of sales, compared to 17 
percent in 3Q 2012. The company noted that cost savings initia-
tives executed in the second quarter are materializing. Opera-
tional expenditures as a ratio to sales declined to 45 percent 
compared to 47 percent of sales in 3Q 2012.

Össur completed the acquisition of O&P provider Team 
Olmed, Jönköping, Sweden, and included the company in the 
Össur Consolidation as of October 1. Two other minor acquisi-
tions were closed during the quarter.

Össur’s management reiterated its previous guidance for 
2013: Organic sales growth is expected to be in the range of 2–4 
percent and adjusted EBITDA is expected to be within the mar-
gin of 18–19 percent, measured in Icelandic currency.

Hanger Reports 3Q 2013 Financial Results
Hanger, Austin, Texas, announced net 
sales of $271.1 million for the third 
quarter (3Q) ended September 30, 

2013, a $28.6 million increase, or 11.8 percent, from net sales 
of $242.5 million for 3Q 2012. This increase was the result of a 
$21.6 million increase in the patient care segment and a $7 mil-
lion increase in the products and services segment. The increase 
in the patient care segment comprised a $7.4 million increase 
in same-center sales, with the remaining $14.2 million increase 
driven by acquisitions. The increase in the products and services 
segment was the result of stronger sales results as compared to 3Q 
2012, as well as the impact of a one-time sale within the segment.

Net sales for the nine months ended September 30, 2013, 
increased $63.4 million, or 9 percent, to $768.2 million from 
$704.8 million in the same period of 2012. The sales increase 
was driven by a $15.9 million increase in same-center sales 
in the patient care segment, a $42.9 million increase from 
acquired entities, and a $4.6 million sales increase in the prod-
ucts and services segment.

The company’s cash flow from operations increased by $9.5 
million to $68.5 million for the nine months ended Septem-
ber 30, 2013, compared to $59 million for the same period of  
2012. As of September 30, 2013, Hanger had $177.6 million in 
total liquidity, including $7.2 million of cash and $170.4 mil-
lion available under its revolving credit facility, net of about $26 
million of borrowings and $3.6 million in letters of credit. 

During 3Q, Hanger said it corrected an error in the classifica-
tion of certain components of bad debt expense. This revision 
has no impact on reported earnings; it lowers sales and reduces 
other operating expenses by equal and offsetting amounts. The 
revision is reflected in the 3Q 2013 results.

Hanger said it is updating its 2013 net sales guidance range to 
$1.045–$1.055 billion, representing 7–8 percent growth com-
pared to 2012. This range reflects the estimated effect of the 
previously mentioned revision on full-year 2013 net sales. For 
2013, the company said it is also narrowing its guidance range 
for adjusted diluted earnings per share to between $2.08 and 

$2.11 for 2013; it expects to generate cash flow from operations 
of between $90–$100 million in 2013 and to invest $35–$40 
million in capital additions; and it will continue its acquisition 
program with a goal of closing acquisitions that total about $20 
million in annualized revenues.

Life Without Limitations

 KUDOS
Parker Hannifin, SynTouch Win  
Popular Mechhanics Innovation Award
The teams behind the Parker Hannifin 
Indego® exoskeleton and the SynTouch 
BioTac® sensors have won 2013 Popular 
Mechanics Breakthrough Innovator Awards. 
The awards distinguish innovators in fields 
such as technology, medicine, space explo-
ration, and automotive design.

The Indego is the commercial version 
of the exoskeleton that was developed at 
Vanderbilt University, Nashville, Tennes-
see. The exoskeleton serves as a mechani-
cal brace for the lower limbs, helping people with spinal cord injuries, stroke, and 
multiple sclerosis to stand and walk by providing torque to the hips and knees.

The BioTac® is a sensing technology that mimics the tactile abilities and fea-
tures of the human finger, improving the functionality of prosthetic hands. It 
consists of a rigid core containing the electronics surrounded by a silicone, fluid-
filled skin to provide compliance.

Ottobock Wins Public Relations Award
Ottobock, headquartered in Duderstadt, Germany, has won the 2013 Econ Award 
for excellence in public relations for its “Passion for Paralympics” campaign, held 
in conjunction with the 2012 London Paralympic Games. The annual Econ Awards 
are given by Germany-based publishing houses Econ Verlag, Berlin, and Handels-
blatt-Gruppe, Dusseldorf, to recognize the best German-language corporate com-
munications. The campaign was chosen because of its engagement and reach.

Left: Sketch of the original 
Indego design concept 
courtesy of Parker Hannifin, 
Cleveland, Ohio.

Above: Photograph of the 
BioTac courtesy of SynTouch, 
Los Angeles, California.
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